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Background

* Concerns about marketability of skills gained in humanities programs?
° Linguistics?

* Universities advertise certain career paths for linguistics graduates
° Do they match reality?

1. Fenesi & Sana, 2015; Robst, 2007



What linguists do — as advertised

Secondary and elementary school teachers and educational counsellors
Audiologists and speech-language pathologists -

Translators, terminologists and interpreters

Authors and writers -

University professors and lecturers

Journalists A

Editors 1

College and other vocational instructors

Computer programmers and interactive media developers A

Occupation

Social policy researchers, consultants and program officers -

Professional occupations in advertising, marketing and public relations -
Writing, translating and related communications professionals -

Human resources professionals

Employment insurance, immigration, border services and revenue officers

Social and community service workers -
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Questions

* What educational paths do linguistics students follow?
o What further education do they complete after a bachelor’s, if any?

* How does their educational history affect their labour market outcomes?
° Income?
° Job industry?

* How do they compare with:
o Humanities students in general?
o Graduates from other (potential) programs?




Data

- Linked PSIS (2009-2017) and T1FF (2009-2018)

* PSIS: Administrative data from Canadian universities and colleges
> Program level (bachelor’s, master’s, etc.)
° Field of study
o Graduation flag

* T1FF: Individual and family T1 tax data
o After tax income
o Occupation industry




Population of interest

* Those who completed a linguistics or applied linguistics bachelor’s degree
> N =4660
> 82% female

* Enrollment in linguistics programs has kept pace with enrollment in all
bachelor’s programs
° 2009: 0.27% of all completed bachelor’s programs were in linguistics
° 2017:0.29%




Questions

* What educational paths do linguistics students follow?
o What further education do they complete after a bachelor’s, if any?
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* How does their educational history affect their labour market outcomes?
° Income?
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° Job industry?




What linguists do — as advertised

Secondary and elementary school teachers and educational counsellors
Audiologists and speech-language pathologists -

Translators, terminologists and interpreters

Authors and writers -

University professors and lecturers

Journalists A

Editors 1

College and other vocational instructors

Computer programmers and interactive media developers A

Occupation

Social policy researchers, consultants and program officers -
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What do linguists actually do?

Educational services -

Top advertised careers:
1. Educator v/

Health care and social assistance -

Public administration -

2. SLP ~
Unknown -
, 3. Translator/Interpreter
Retail trade - -
4. Author/Writer

Accommodation and food services -
Professional, scientific and technical services -

Other - . Completed further education

Did not complete further education

Industry

Administrative and support, waste management and remediation services -
Other services (except public administration) -

Self-employed

Finance and insurance -

Real estate and rental and leasing -

Arts, entertainment and recreation -
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Next steps...

* National Graduates Survey (NGS) data
° Job satisfaction

° Program-job match
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What linguists actually do — Subsectors

Educational services

Unknown A

Food services and drinking places 4

Provincial and territorial public administration -
Professional, scientific and technical services
Hospitals -

Ambulatory health care services

Social assistance -

Other A

Administrative and support services

Clothing and clothing accessories stores 4 .
g 9 . Completed further education

Self-employed
. Did not complete further education

Religious, grant-making, civic, and professional and similar organizations -
Food and beverage stores -

Industry subsector

Federal government public administration 4

Local, municipal and regional public administration
General merchandise stores -

Credit intermediation and related activities
Accommodation services -

Health and personal care stores 4

Nursing and residential care facilities

Real estate 4
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